specializing in the
1 am often’ retamed‘

- “and securing site locations whxch '
: .f'~_are ‘suitable for their business.”

It ‘often is said that the ‘three”

“most important characteristics of

- .any.property are location; loca

- “tion, location: Indeed, the retail- -
er's success is more: dependent on-

- H

estate.,:.br:oker and - the more 1mp0rtant varlables for"

conszderatxon

EXPOSURE AND VISIBILITY
: .-—' Exposure and visibility “are”
“.important to the: retarler “The site
" analyst must ask: What s the
1 . average: daily traffic count? How
ihg ~ many:people could see your-store’
- -ata given site and how do’ they see
-it? Are they stopped at a stoplight -
or driving pastin. bumper-to--
- bumper traffic-at 50 ‘mph..

Many retailers are - quite: satxs-_'i_
: ﬁed to be' located adjacent to a
grocery store in. a. location which:
cant be seen from the hxghway"- :

e the smail. retarler He;’

Audne P, Barefoot Jr.,

- ':'"--)mne G.' Alklre E

A ISBTS
& -::proh\i)t equél opportum hou

e

ng.
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. you offer- and how ‘well are they'
o bemg served: by exlstmg retailers,.

Where does - orie find the an-
_swers7 ‘There ‘are a number “of -
-sources wh:ch maintain’ extensive

data’bases -of demographlc infor-

mation. Their sources are maxlmg.. :
hst comprlers census: data postal"

. serv1ce ‘data, etc.

- Foraround - $100, compames .
such as National Decision: Systems

- can’ provnde comprehensnve demo-

o one-acre site are: hsstory g
17 often see”
g o reta:lers with. only ‘one- access.
1 reach: performance levels: which "
exceed: projections. .made when

gwen the: nearest cross streets,

"‘SIGNAGE — ngnage often :s'--
the. -least expensive ~and most
ertising for._.
of ‘course; ¢
What ,signage is’.

effective ‘form - of

o --center.‘There are certain retailers
~.who ‘will locate in practxcaily any
zshoppmg -center ~which has a

~0ddly enbugh

they were counting’ on.two or

|- three access points.

“ZONING — Some-elected: off" -

cials. have  become increasingly

:growth despite - the - jobs - and |

‘community, -Zoning of commers L0

| cial-sites has become more of a § . ..
| factor and rezoning: has become ) SRR
~“more and more difficult. :

It is, therefore, 1mperatwe that, T
the retailer” purchase only sites §
-} .which ‘arepropetly zoned or 1§ -
1 rezored before closmg the trans- )

- f ?act:on ‘

services - which it ‘creates. for.a

UTILITIES

food"related us-
utllmes in

“require. pu

utlhtles are availabie, but are’ no
on “site; then. thi

5 }adequate parkmg ise another lm-__.:'_ - LR

~parking for the type ‘of retarl use
-and is it conveniently located?

~inadegiate. for certam types of

‘Even if the user’s-parking require--
“ments are  well served by ‘the

er the “parking ‘space: hog"
- may. be located next door.

~ c
‘While some " types. of rétailers  “cess. .
graphics on any site in America if - Tequire their. empioygg -O'Dafk i, EVTES
'make thelr parking. Tots look full
‘and to' make their. businesses look -

_desrrable access can be adequate

in: cfeating a successful site. f’i’hec, .
: ~growing trend for some compati

“ ble users to actually share sites. - "
‘with:~ gas/convenience stores at
__:LANDEORD —— It is 1mportant

: "_sr‘mathn_ be “responsible to the’ .
‘ ".'more determined to limit -retail . BRI = L

..xmprovements? S i
“Is: he -willing ‘to- provude lease
- terms which offer flexibilit :
~retailer?Is he ‘commit ed
“retailer’s business - success 3
'merely concerned: wnth the retail:
.er’s ‘credit worthiness: and ablhty"'
available parking, he must consid: - to guarantee the financial”
‘whr,ch : 'tl'ons of the Iease?

City requirements. - “often - are

retail' users such a8’ restatrants..

Special  consideration must: be
gwen to customer perceptions.-

E_ can be. anal§2ed and- compared by
objectlve _qualltatwe and/or:..qu

busy and desxrable 1o potentx_a_l

ially important mééhdppmg_ S0

‘Walmart or Kmart store. We see a.

Wendys is. currently testing a_ '
concept where it shares a bulldmg

mterstate locations,
RESPONSIVENESS

that.. the land?ord merczal and mvestment real

estatefzrm T T

ina. lease

: — 'Many retail

-} users, especxall'
1 ers, e

‘1. order to meet t

- needs ‘of their :
Customers ¥ |

ost-of brmgmg
thiem to’the sité must be factored
A mto the overall cost of the site. - " |
. PARKING =~ The avallabxlzty of




